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Methodology

« This study was conducted online between 3rd - 18th April 2024, as part of a global study in 12 markets: Austria,
Germany, Switzerland, UK, Spain, France, Italy, Bulgaria, Netherlands, Australia, US and South Africa.

« The sample in this market report comprised a nationally representative sample 548 Bulgarian adults aged 18 years and
older.

* YouGov designed the guestionnaire in collaboration with FOUR PAWS, a copy of which has been included in this report.

* Following the completion of interviewing, the data was weighted by age, gender and region to reflect the
latest population estimates of Bulgarian adults 18+.

* Please refer to the crunch dashboard for accompanying charts.
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https://yougov.crunch.io/dataset/995b186599514961a76a8eb2f1f6a34e/dashboard/f55856d892704ae6b72be6d77bd98412
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Key toplines

» Three-quarters (76%, up from 66% in 2021) of Bulgarians are aware of animal cruelty issues in the fashion industry.

» Bulgarians are very or fairly concerned about animal welfare in many of the categories that supply items to the fashion industry, the
most to least concerned being:

Fur (from mink, fox, raccoon dog, etc. - 72%, remained stable compared to 72% in 2021),
Exotic leather (from crocodiles, snakes, etc. — 63%, down from 71% in 2021),

Exotic feather (from peafowl, ostriches, etc. — 55%),

Domestic animal leather (from bovine/cow, sheep, goat, etc. - 53%, down from 56% in 2021),
Feather/ down (from geese, ducks, etc. - 43%, stable compared to 44% in 2021),

Cashmere (from cashmere goats — 40%),

Wool (from sheep - 29%, down from 38% in 2021)

* One-fifth (19%) of Bulgarians say they are familiar with a common farming procedure known as 'mulesing’ (otherwise known as
'live lamb cutting’), which is practiced on most wool-producing merino sheep in Australia, including less than one in ten (7%) who
know its meaning and one in eight (12%) who are not 100% sure what it means.

« Afurther one in five (20%) say they have heard of it but have no idea what it means, while three-fifths (61%) have never heard of it.
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Key toplines (continued...)

 After learning about the practice of 'mulesing’ in Australia and the availability of pain-free alternatives, nearly three-fifths (57%,
down from 76% in 2021) of Bulgarians agree that retailers sourcing wool should phase out their use of wool from mulesed sheep,
with over a third (35%, down from 41% in 2021) strongly agreeing. Women are more likely to strongly agree than men (40%
compared to 30%).

» Nearly three-fourths (73%, up from 55% in 2021) of Bulgarians say that fashion brands should be responsible for assuring animal
welfare standards are upheld throughout their supply chains, while more than one-third (36%, down from 44% in 2021) say
that fashion brands should be transparent about their standards when it comes to animal welfare.

» Bulgarians also say;

» ‘Companies should give animal protection equal priority to environmental protection and social standards (working conditions)
within their Corporate Social Responsibility strategies and policies’ — (38%)

» ‘Brands need to better care for the animals in their supply chain’ — (29%, stable compared to 30% in 2021)
‘| will choose one fashion brand over another if they claim to prioritise animal welfare’ — (28%, down from 35% in 2021)
« ‘Fashion brand or animal welfare certification claims can be trusted at face value’ — (7%)

* When it comes to Bulgarians view on fur farming and trade in their country, over two-fifths (45%) of Bulgarians believe that both the
farming, import and the sale of fur should be banned, while one in seven believe that fur farming, import and sales should continue
(15%). One in ten say the country should ban the import and sale of fur but allow farming of fur locally (11%), while only 6% say the
country should ban farming of fur locally but allow the import and sale of fur. Nearly one in four (23%) are unsure about their view
on this.
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Key toplines (continued...)

« Seven in ten (70%) Bulgarians are conscious about animal welfare, including one in six who say they currently seek out or
purchase fashion items with animal welfare credentials (16%, up from 14% in 2021), one in five (20%) who say they would buy
more animal-free fashion if they had more access to sustainable alternatives, and a third (34%, up from 28% in 2021) who say they
have decided to avoid animal-based fashion products all together.

« Other current shopping habits and considerations about animal welfare in purchasing decisions include;
* | currently choose cheap/ fast fashion items including those made from animal products — 13%, down from 25% in 2021

* | currently seek out higher quality/ more durable fashion items, regardless of their animal welfare credentials — 6%, up from 3%
in 2021

* Four in five (80%) Bulgarians agree that fashion companies should reduce the use of animal derived materials and invest in
alternatives and transition to sustainable animal-friendly material alternatives (such as recycled or plant-based materials), including
four in ten (40%) who strongly agree with this.
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Base: All Country Adults

[CFW_Q1] 3HaeTe nn 3a npobnemu B MogHaTa MHAYCTPUS, CBbP3aHM C KECTOKOCT KbM
XUBOTHUTE?

Mons, nusbepete camo egHa onuua

<1> Da
<2> He

Base: All Country Adults

[CFW_Q2] Ookornko cTe 3arpmkeHn 3a 6narocbCTOAHMETO U OTHOLLEHUETO KbM XXUBOTHUTE B
cnegHvUTe KaTeropumn, KOMTO NPeAoCTaBAT apTUKYNN 3a MogHaTa MHAYCTpUA?

Mons, nsbepeTte no egHa onuus Ha pea

-[D_1] BbnHa (0T oBUe)

-[D_2] Koxa (oT Hopka, n1cuua, eHOTOBUAHO Kyye v Aap.)
-[D_3] MepywmrHa/nyx (0T rbCKW, NaTuum 1 ap.)

-[D_4] Koxka oT JoMalLLHM XXMBOTHW (OT roBefa/kpasu, oBLe, KO3U 1 Ap.)
-[D_5] Ek30TMYHa koxa (0T KpoKoaAUNK, 3Mun 1 ap.)
-[D_6] Ek30TMYHM nepa (OT nayH, wpayc u ap.)

-[D_7] Kawmup (0T KaMmpcKu Ko3u)

<1> MHoro cbMm 3arpukeH(a)

<2> HocTa cbm 3arpuxeH(a)

<3> He cbm ocobeHo 3arpmkeH(a)

<4> M306LL0 He CbM 3arpuxeH(a)

<977 fixed xor> He 3Ham
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Base: All Country Adults

[CFW_QO03]

3HaeTe nu 3a obuyanHata doepmepcka npouenypa, U3BeCcTHa kato ,MynesnpaHe” (M3BectHa
CbLLUO KaTo ,Moaps3BaHe Ha XXMBWU arHeTa“), KOSITO ce NpakTUKyBa Npu NOBEYETO MEPUHOCOBM
OBUe, OTrMexaaHn 3a NPOM3BOACTBO Ha BbJiHA B ABCTpanua?

Mons, nusbepete camo egHa onuua

<1> [a, 3Ham TepMuHa 1 3Ham KaKBO O3Ha4aBa.

<2> [a, 3Ham TepmunHa, Ho He cbM 100% curypeH/Ha KakBo O3Ha4daBa.
<3> YyBan/a cbM 3a HEro, HO He 3HaMm KakBO O3HavaBa.

<977> Hukora He cbM YyBan/a 3a Hero

Base: All Country Adults

[CFW_QO04] UssbpwisaHo camo 8 Aecmparnus, ,Myrne3upaHemo” e npakmuka, rnpu Kosimo ce
uspsizeam 2onemu obrnacmu om Koxama u nibmma om 3adHuUme Jyacmu U ornawkama Ha
azHemo 3a npedomepamsieaHe Ha napa3umH{a UHGbeKyusi om Myxu, U38ecmHa Kamo
,Mua3sa“. Tosa e edHa om Hali-4ecmo cpeuwaHume ¢hopmMu Ha UHB8A3UBHO OcakamsieaHe, Ha
Koemo ca nodsoXKeHU XU80mMHUMe 8b8 (hepmMume, Koemo rpuduHsiea borka Ha aezHemama
8 npodnsmkeHuUe Ha OHU. Buripeku moea uma 6e3605e3HeHU U mecmeaHu Memodu, Koumo
ce uarorszeam om xusnsadu ascmparsiuticku rnpouzeodumernu Ha ebriHa. Pa3nnodHu osue,
Koumo ca ycmou4usu Ha Muo3a, He e HyXHO 0a 6b0am mynesupaHu U om msx ce rnosy4Jyasa
ebsiHa 6e3 mynesupaHe.

Cnep kaTo NpoYeTOXTE TOBA, B KAKBA CTEMEH CTE CbINACHU, Y€ TbProBUMTE Ha BbITHA b1
TpabBano Aa He npoAasaT BbiiHa OT Myne3mpaHu oBLe?

Mons, nusbepete camo egHa onuua

<1> KaTeropmyHo cbrnaceH(Ha)
<2> Mo-ckopo cbrnaceH(Ha)

<3> Mo-ckopo HecbrnaceH(Ha)
<4> KaTeropmyHo HecbkrnaceH(Ha)
<977 fixed xor> He 3Ham
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Base: All Country Adults

[Q5] Koe oT crnegHnTe TBbPAEHMS ONUCBaA Han-4obpe MHeHneTo Bu 3a GnarocbCcTosiHETO
Ha >XMBOTHWUTE B MOAHATa MHAOYCTPUA?

Mons, nséepete BCUUYKA NPUNOXKUMHU

<1>

<2>

<3>

<4>

<5>

<6>

<944 fixed xor>

MogHuTe mapku TpsibBa Aa 0baaT OTTOBOPHU 3a rapaHTUpaHe cna3BaHeTo
Ha CTaH4apTW 3a XyMaHHO OTHOLLUEHWE KbM XXMBOTHUTE B TEXHWUTE BEPUrM 3a
[OCTaBKu

Llle n3bepa egHa mogHa mMapka npeg apyra, ako Ta TBbpau, ve gasa
NpMopuUTET Ha XYMaHHOTO OTHOLLEHME KbM XUBOTHUTE

MogHute mapku TpabBa ga gaBsaT UHopMaLns 3a TEXHUTE CTaHAApPTH,
KoraTo cTaBa BbMPOC 3a XyMaHHO OTHOLUEHMNE KbM XXMBOTHUTE

MapkuTe TpsibBa ga ce rpuxaT no-4obpe 3a XXUBOTHUTE B TEXHUTE BEPUTrA 3a
[0oCTaBKu

TpsibBa ga ce BApBa 6e3nNpeKkoCnoBHO Ha TBbPAEHUNATA 3a cepTMduLmpaHe
Ha MOOHUTE MapKX UM XYMaHHOTO OTHOLLEHME KbM XUBOTHUTE
KomnaHunte TpsibBa Aa AaBaT paBeH NPUOPUTET Ha 3alumMTaTa Ha
XUBOTHUTE C OMNa3BaHETO Ha OKONHaTa cpeja v coumanHuTe ctaHaapTu
(ycnoBusi Ha Tpya) B paMKUTE Ha CBOUTE CTpaTerMn v NosIMTUKA 3a
KopnopaTtumBHa counanHa 0TroBOpHOCT

HwTo egHO OT ropenocoyeHnTe

Base: All Country Adults

[Q6] BuxTe nu nocouunu EOHO TBbpAEHME OT criegHUTE, KOETO CbOTBETCTBA Han-4obpe Ha
MHEeHneTo B 0THOCHO NPOM3BOACTBOTO M TbProBMsiTa C KOXN BbB BallaTa ctpana?

Mons, nsbepere camo egHa onuus

<1>

<2>

<4>

<3>

<977 fixed xor>

TpsibBa ga ce 3abpaHu, KakTo OTreXx4aHeTo 3a NPOM3BOACTBO HA KOXMU,
Taka 1 BHOCHT 1 Npoaaxbarta Ha Koxu

TpsibBa ga ce 3abpaHu OTrneXxaaHeTo 3a NPOU3BOACTBO HA KOXM camMo Ha
MECTHO HMBO, HO [ja Ce pa3peLln BHOCHT M npogaxbaTa

TpsibBa ga ce 3abpaHu caMo BHOCHT M NpogaxbaTa Ha KOXu, HO fa ce
pa3peLun MecTHOTO OTrrexaaHe 3a NPON3BOACTBO HA KOXM

OTrnexxgaHeTo 3a NpoM3BOACTBO Ha KOXW, BHOCHT U npoaaxbute TpsibBa ga
npoawbkar

He 3Ham
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Base: All Country Adults

[CFW_Q7] Kak 6uxTe onucanu TekywuTte Bu HaBnum 3a nasapyBaHe n cbobpakeHusTa
OTHOCHO XYMaHHOTO OTHOLLEHME KbM XUBOTHUTE NPU B3EMAHETO Ha pPeLLEHMS 3a NOKynka?

Mons, nsbeperte onuusaTa, KOATO CbOTBETCTBA Han-[OOpe Ha MHeHueTo Bu

<1>

<2>

<3>

<4>

<5>

<6>

<955 fixed>

lMoHacTosLEeM TbpCs NO-BMCOKO KA4eCTBO/MO-TPanHW MOAHW apTUKYmn,
He3aBMCMMO OT TEXHUTE YAOCTOBEPEHNS 38 XYMaHHO OTHOLLEHME KbM
XNBOTHUTE

MoHacTosLWeM TbpCs NO-BUCOKO Ka4eCTBO/MO-TpanHU MOAHU apTUKYnW,
KOMTO MMaT CbLLO MO-BMCOKN CTaHAAPTM 3a XyMaHHO OTHOLUEHWE KbM
XNBOTHUTE

MoHacTosLeM KynyBam camo apTUKyrnun, MpousseneHy oT matepuanu ¢
XKMBOTUHCKM NPOU3XOA, KOUTO ca cepTudrLmMpann No cTaHgapT 3a XyMaHHO
OTHOLLEHME KbM XUBOTHUTE

Bux KynyBan/a noBeve MOAHU apTUKyNn, KOUTO He ca NPON3BeaAeHU C
mMartepuanu oT XMBOTUHCKM NPOM3XOA, ako MMax No-rofisiM 4oCTbN A0
YCTONYMBK aTepHATUBM

Pewwx ga n3bsarsam nsuamno MogHn apTUKynu, Npom3BedeHn oT matepvanu
C XXKMBOTUHCKM Npom3xon

MoHacTosweMm n3bupam eBTvHU / apTUKynu Ha 6bp3ata moga, BKIIOYUTENHO
TakvBa, NPOM3BEAEHU C MaTepuanu OT XXUBOTUHCKM NpoM3xon

Apyro
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Base: All Country Adults

[CFW_QO08] lNpon3BoAcTBOTO HAa TEKCTUITHN MaTepuanm YeCTo € TSICHO CBbpP3aHO C
NpPOun3BOACTBOTO Ha XpaHu (T.€. KOXa 1 roBEX40 MEeCO, BbJTHa M arHeLKo Meco), a ¢ Hag 80
MUnmMapada XMBOTHU, OTrNEeXOaHW rOANLLHO, XXMBOTHOBBACTBOTO € OTFOBOPHO 3a NoHe 16,5%
OT BCMYKM eM1CUM Ha napHMKoBwm razoBe. Cnopen OpraHnsaumnsaTa Ha XpaHute n
3emegenueto Ha OOH (PAO), cenckoTo CTONAHCTBO € €AUH OT HAN-roflieMnuTe EMUTEHTU Ha
METaH, MHOIo MOLLIEH MAPHMKOB ras, n cbobLlaBa, Ye EMUCUUTE MY OT CENCKOTO CTOMAHCTBO
Cce o4akBa fa HapacHat ¢ gonbnHuTenHn 4% o 2030 r., kKaTo Ha XXMBOTHOBBLACTBOTO Ce
abmkat noseve ot 80% ot ToBa yBenuyeHme. >KMBOTHOBbACTBOTO NpeAcCcTaBisiBa CbLLO
77% oT usnaTa 3emMedericka 3emMs U € Han-ronsiMaTta npudnHa 3a obesnecsiBaHeTo Ha
TPONUYECKUTE ropu B CBETOBEH MalLLab, KOETO OT CBOSI CTpaHa CbLLO yCKopsiBa rnobanHoTo
3atonnsiHe. N Hakpasi, HOBUTe anTepHaTMBU 6e3 XXMBOTUHCKM NPOU3XO0A, KaTo MULIeNOBa
KOXa (M3BeCTHa KaTo U3KycTBeHaTa Koxa OT rbbu), ca oTroBopHM camo 3a 8% oT
BBbIMEepPOaHNTE EMUCUN, KaTO roBexaa (KpaBeLlKa) Koxa, U Npu TaxX ce n3bareaT BCAKaKBY
CTpagaHus Ha XXUBOTHUTE.

Cneg kato Npo4YeTOXTE TOBA, A0 KaKBa CTerneH cte CbrnacHn Nin HeCcbrnacHM CbC CrneaHoTo

TBbpAeHNE?

-[CFW_Q8_1] MogaHuTe KkomMnaHun TpsibBa Aa HamansaT U3Non3BaHeToO Ha MaTepuanu ot
XMBOTMHCKMN NPON3XOA, Aa UHBECTUPAT B anTepHaTUBM U Aa NpeMnHaT KbM

YCTOMYMBW anTepHaTUBM Ha MaTepmnany, WaasLy XXMBOTHUTE, KaTo
peumrKnupaHn unv pacTUTenHn matepuanm

<1> KateropnyHo cbrnaceH(Ha)

<2> Mo-ckopo cbrnaceH(Ha)

<3> Mo-ckopo HecbrnaceH(Ha)

<4> KaTeropnyHo HecbrnaceH(Ha)

<977 fixed xor> He 3Ham
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Thank You

Anna Wilson
Associate Director

anna.wilson@yougov.com

Elvis Pang
Research Manager

elvis.pang@yougov.com
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This information (including any enclosures and attachments) is propriety and confidential and has been prepared for the exclusive use and benefit of
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