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What's Really

N‘e‘\j\}ii;risights into what UK consumers
“think about food, welfare and meat

redUction, and why it’s time for

government action on transparency



Public polling key takeaways:

Our latest polling* shows that most people care deeply

about how animals are raised yet feel kept in the dark when 1
buying animal products. Confusing labels and industry /3
jargon leave many unable to make informed choices.

FOUR PAWS UK supporters care deeply about animal
welfare, and are changing their diets accordingly

80%

650/ 65% say animal welfare is an important
(1] factor when choosing food.

76% of supporters who eat animal products 2/3

have reduced their intake of meat, eggs or
dairy during the past year.

This reduction is primarily driven by
animal welfare, with environment and
health also playing key roles.
Over
The main barrier to further reduction 800/
is conflicting preferences within (]
the household.

*(Data sourced from FOUR PAWS UK supporter survey of 2,251 people 30 October to 20 November 2025)

One in three participants consider animal
welfare when buying either meat or dairy
products, with almost half considering
animal welfare when buying eggs.

80% support a ban on cage keeping
of farmed animals in the UK.

Two thirds of respondents support a ban
on animals being solely raised indoors.

Over 80% of respondents support an increase
in government funding for farmers who adopt
more sustainable farming practises.

(Data sourced from You Gov survey of 2,166 people 17-18 December 2025)



Right now, most shoppers can't tell whether the meat or dairy they buy came from
animals raised indoors on industrial farms or in higher-welfare systems.

8, of the British
». public <=
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An overwhelming 97% of FOUR PAWS UK supporters, along with nearly
80% of the British public, believe all animal products sold in supermarkets
should carry clear method-of-production labels, indicating whether animals
were raised indoors, outdoors, or in free-range systems
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These new findings clearly signal the public’s
readiness for mandatory method-of-production
labelling, but the UK Government has stalled.
Our findings show strong public support and an
opportunity for leadership. It's time for “less and
better”.

Mandatory method-of-production labelling
would give every consumer the power to make
informed, ethical choices, and in doing so,
reward farmers doing the right thing.



Rising food costs are making life harder for many, but price
isn't the only barrier to choosing kinder options. Shoppers also
face a lack of clear information, leaving them unable to identify
“better” products.

More than 2 in 3 of Brits say price is
the main factor guiding their choices
when buying meat, dairy, or eggs.

More than

23

67% of Brits say they would be willing to
pay more for meat or dairy if they could trust
the label to guarantee higher welfare.

67%

This shows the real challenge isn’t willingness, it's transparency.
Mandatory, trustworthy labelling would empower consumers

to act on their values and reward farmers who are doing the
right thing.
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Factory farming harms animals, people and planet

It's a triple threat. The way we produce and consume animal
products affects all of us, our health, our climate, and our future
food security.

Factory farming confines billions of animals
in crowded, stressful conditions where they
can't express natural behaviours. Many suffer
painful mutilations and short, unnatural lives.

Factory farming relies on routine antibiotics,
fuelling antimicrobial resistance, and
contributes to pollution that harms human
health. It's also linked to risky zoonotic
disease emergence.

Industrial livestock systems drive
deforestation, pollution, and biodiversity
loss, while appearing to contribute around
12-17% of global greenhouse gas emissions.



80% FOUR PAWS UK supporters who
eat animal products have cut back over
the past year, driven by concerns for
animal welfare, the environment, and
their own health.

Meanwhile, 25% surveyed Brits support the Government setting a
target to reduce national meat and dairy consumption.

This growing “less and better” movement shows that change is
happening from the ground up, reflecting a wider national shift
toward flexitarian diets and reduced meat consumption.

It’s time for Government policy to catch up with public values.

What consumers want next

Desire % .. Implication
supporting

Deliver on the promised method-of-production labelling system
without further delay - ending misleading welfare claims like “farm
fresh” or “welfare assured” and levelling the playing field for farmers
investing in higher-welfare, sustainable production.

Set a clear timeline to phase out factory farming in favour of humane,
sustainable production.

Support higher-welfare and plant-based options.
Take our Meat Reduction Pledge. Every small change adds up.
By pledging to cut down on animal products or choose higher-welfare

options, you're helping build a fairer food system for people, animals
and the planet.
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https://thebreakthrough.org/issues/food-agriculture-environment/livestock-dont-contribute-14-5-of-global-greenhouse-gas-emissions
https://thebreakthrough.org/issues/food-agriculture-environment/livestock-dont-contribute-14-5-of-global-greenhouse-gas-emissions
https://thebreakthrough.org/issues/food-agriculture-environment/livestock-dont-contribute-14-5-of-global-greenhouse-gas-emissions
https://www.four-paws.org.uk
http://four-paws.org.uk/Instagram
http://four-paws.org.uk/Facebook
https://www.linkedin.com/company/four-paws/posts/?feedView=all



